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WILLIAM MORRIS AGENCY, LLC

MARC HOROWITZ

Marc Horowitz, comedic performer and social experimentalist, was featured in Nissan’s popular
national ad campaign, “Seven Days in a Sentra.” Nissan came across Marc’s blog (named one of
the 50 Best Websites by Dazed & Confused Magazine) and challenged him to live in a 2007
Nissan Sentra for seven days. He triumphantly endured 168 hours of straight filming and now is
the hero of seven national spots, print ads, and billboards coast to coast. As a result, he has over
22,000 myspace friends and is carefully considering the 27 marriage proposals.

Marc is well known to have a good laugh with our great nation. Take one of Marc’s most
memorable experiments that happened during a photo shoot when he wrote “Dinner w/ Marc
510-872-7326" (his name and REAL cell phone number) on a dry-erase board featured in a
home office shot for a Crate & Barrel catalog. This stunt not only got him fired, but it landed him
on The Today Show and dozens of other programs and publications. Receiving over 30,000
calls, Marc embarked on a Trans-America journey to meet with as many people for dinner as
possible calling it “National Dinner Tour.” Consequently, People Magazine named him one of
the 50 Most Eligible Bachelors.

Hungry for more travels and exploits, Marc signed his name on a US map and then drove that
route. Along the way he "improved" 19 towns that fell along his signature's path. These
"improvements" included starting an Anonymous Semi-Nudist Colony in Nampa. ldaho and
burying an entire town's problems in Craig, Colorado. This project culminated in 20 webisodes
for Sony’s crackle.com.
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WILLIAM MORRIS AGENCY, LLC

Marc was born to Karen Meyer and Burton Horowitz, a schoolteacher and pharmacist
respectively. At age eight, Marc founded his first company - a ghost removal and cleaning
service. He had his first press at nine when he organized a break dancing competition as
entertainment for senior citizens.

At age fifteen, Marc left home. For awhile, he lived in an actor friend's basement and attended
high school in Paradise, Indiana, playing football, running track, and buying beer for others with
his fake ID as a business venture. He moved around frequently, posing as a foreign exchange
student; at age seventeen, he attended Indiana University in Bloomington, receiving his degree in
Business Marketing and Microeconomics. After graduating, he traveled extensively overseas,
shearing sheep and turning down offers to start various carpet businesses in Morocco. He
ultimately took a job in Silicon Valley with a graphics firm. Later, he left in hope of starting his
own venture, and attended The San Francisco Art Institute.

After the Art Institute, Marc and a long time collaborator. Jon Brumit, reinvented themselves as
the business team of Sliv & Dulet Enterprises and opened an office in downtown San Francisco.
They staffed their company with 30 people of various backgrounds to help them "develop a
summer line of products and services,” which they pitched to local businesses. Some examples
included a fog removal initiative for the Golden Gate Bridge, a full-service “office in a tent” for
Staples, and a “Swiss Army Cubicle™ for Google.

Continuing his social research, Marc initiated his Errand Feasibility Study, which included
running his daily errands while riding a pack mule through San Francisco. He dropped off his
dry cleaning, accompanied the mule into REI to return a stove, made photocopies, did his
grocery shopping. and made a deposit at his bank.

That same year, every Saturday, Marc ran 1500 feet of extension cord from his kitchen to the
local park three blocks away where he hooked up a coffee maker and served free coffee to all
who visited.

Marc continues his “research™ through many other projects like Talkshow247.com, a 24 hour 7
day-a-week internet broadcast of Marc’s life, The Center for Improved Living, The Me & You
Show, The Human Video Game Experiment, and Sales Force which have been featured at film
festivals, art exhibitions, museums, and as mobile content. Mare is currently developing scripted
and non-scripted shows for television and web. He is represented by galleries in Paris, Geneva.,
Milan, and Los Angeles.

His work can be seen on his website, www.ineedtostopsoon.com.
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Hitting
the Marc

FOUNDING AN “anonymous semi- -

ntdist” colony. Burying a town's .

problems. For self-described socigl  * °

crusader and one-man think tank %

Marc Horowitz, suchantics areall,

inaday's work. The 3o-year-old.art-

school dropout recently performed

those and other stunts forhis | -*

Crackle.com “Signarure Sgries"— .

videos that document a crbss-

country road trip Horowitz plotyed

by autographing a U.S. map apnd*

letting the lines of his signanure "% "=

determine the route. The misgion? To',,” A

“improve” 1p towns alongtheway. = -

“I'mriding this line betweenartand . "

comedy-entertainment,” he says, «~ *
Horowitz firstwon fameinzoog, =+ °

after a nationwide tour of dinnets

with strangers. While workingasa

photo assistant, he furtively wrote

“Dinnerw( Marc"” and his phone

number on awhiteboard that would

appearin a Crate & Barrel catalog;

upon publication, he received 30,000

invites, appeared on the Today show,

and oven earned a spot as one of

Peaple's 50" Most Eligible Bachelors”
When I'met him at his Los Angeles

fat, e had justfinished taping a

talk show in his living room with

$15 VHS cameras. Similar shows

may soon see air time: Repped by

for alling banks
See mofe pholtos
atreadymadecomy

horowite « 3
| i T _..-?
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SNEAKY BACHELOR LANDS A

LEVER bachelor

Marc Horowitz
has found a “crate”
way to meet women -
sneak your phone
number into the
famous Crate and
Barrel catalog, read
by thousands of single
gals nationwide.

It's paid big dividends for
him. He’s gotten more than
500 phone calls in the one
month since he pulled off the
playful scheme.

Horowitz, who works as a
freelance photo assistant,
was on assignment with the
successful home furnishing
chain, helping them prepare
their fall catalog.

The single 28-year-old,
whose job depends on an eye
for detail, noticed that in one
of the pictures, a door on an
armoire looked bland.

He filled the space with a
message reading, “dinner w/
marc,” and his phone num-
ber.

The insertion slipped past
proofreaders and the catalog
rolled off the presses. But it
didn't escape the notice of
hundreds of single gals.

Before he knew it,
Horowitz's phone was ring-
ing off the hook.

“It was a spur-of-the-mo-
ment thing,” he says. “I kind
of saw it as free advertising -
and then it just took off.

“] expected five calls. I got
500."

Mow, Horowitz plans to
make a three-month cross-
country trek in which he'll
date more than 70 young
women. And he says he'll
videotape the adventure for a
documentary.

One of the dates on his
touring schedule is with Kel-

WHOLE CATALOG OF DATES

What started off as a prank has netted more than 500 calls from lovelorn ladies

e -~ — - o s
| Tl e e = b = -

GRAPHIC artist Marc
Horowitz decided to fill
the empty space with his
phone number. The
resulting barrage of calls
has his dance card filled.

¥
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Chilton wasn't sure
the number was
real - until she
called it. They have
a date coming up.

_ LOVELY Kelly
i

ly Chilton, an associate art
director for O magazine in

| New York.

[ “It was just so intriguing,”

| says Chilton, 28. “] wasn't

| sure it was real, but when |

|

|

I

| ple who called are couples,”
he says. “I'm just interested
in meeting interesting peo-

ple.”

And how do the folks at
Crate and Barrel feel about
this?

Spokeswoman Lisa Ridolfi
says all is forgiven,

“We have a sense of hu-

called the number, it was
like, wow!" .
Horowitz makes it clear
| that his intent is not to twn |
his escapade into a series of mor,” she says. "But we do
sexual conquests, | think Marc owes our CEQ a
“In fact, some of the peo- | dinner.”

a7
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Bry BILL HOFFMARM
A crafty bachebor figured o a
Wl IL a meet girls — by
spciLk |s phome number into
he mew Crate & Barrel catalog,

A it's pald off in spades for
Marc Horowitz, who's received
mesre than 500 calls in a month,
and who pow plans a cross-Courn-
try Urip (o go on more than 70
dates,

“1 don't think I'm leoking for &
witle ot of this, G even ronmance
— bt you never know what can
happen” Horowitz, 28, told The
Post. *Tr's kind of like speed dat-
g on a whole pew level™

Horowity, a free-lance photo
assistant, bad been working on
the home furmishing cliain®s 2004
fall catabogg when he noticed a
door on one of the armoires in

thie shot seemed a bif bBland

50 he added his phone number
wnder an invitation, “Dinner w.'
Marc,” and forg about B —
until the catalog came out last
month and his phone started
ringing: off the hooi

“Tt had been just a spur-of-the-
maomnent thing. T kind of saw i as
free advertising — and then it
lu:il took off,” said Horowitz, who
Ives in San Francisco

1 expected five calls
500~

One of the women who mog
was Brooklynite Eelly Chilton, an
pssnciate ant director with 0"
the Oprah Magazine, who'd just
split with a longtime boyfriend,

“TIt was just s0 intriguing and 1
wasn't sure it was real, but when
1 called the mumber, it was like,

amsd o

hiding a date m

n (right})

Bachelor sneaks # into catalog

“Wow? = said Chilton, 28

She novw has a dinner date with
Horowitz 321 for February, when
he mrrives on the Big ﬁ.pp?‘l.‘ legy of
his wour — an appolniment that
didn't po over big with a new guy
she recently staned dating.

“In eaused a Hitbe bit of srife”
she said, “But T'm siill going
abead with the date because |
think i takes guts to do some-
thiny like this and it's fun to meet
new people”

Horowitz insisis his  thres
month trip, which he hopes o
videatape for a possible doou-
mentary, sbaolutely is not about
irying 10 have & oossi-to-copst
sc marathon.

In fact, he said, some of the
dinners will be with couples and
individuals who comacted him

‘CRATE’ PICKUP LINE

and  “just  sound
like interesting
pecqile.”

He's  promoting
his  wpcoming
journcy as
part of an art
profect:  ha
calls, “The
Mational
[Hnmser
Four® — and
hat a Web
site, Insedrostopeoon.com, 1o &x-
plakn it

And what did the corporate
miits af Crate & Barrel think
abut it all?

At first they were miffed at
their catalog being used as one
man's dating service — but then

realized nothing could be done
amdl loosened up, Horowitz sald
Liza Ridolfl, a spokcswoman
for the company, sabd "We do
have sense of humor — it hap-
pened and we have mno il feel-
ings,” she sald. “But we do think
Mare owes our CEC a dinner,”

O RIOA Ml
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By EUNNIE PARK -
STAFF WRITER

If you're still waiting to hear back from

{cnny at 867-5309, you might have better
uck with this one: Marc at (510) 872-7326.

The name is real and so is the number,
which belongs to Marc Horowitz, a 28-
year-old artist from San Francisco. While
working as a photo assistant for Crate &
Barrel, Horowitz wrote “dinner w/marc”
followed by his personal number on a dry-
erase board. It appears on Page 89 of the
fall catal

Since?hge issue went out in August, more
than 3,000 people have called, primarily fe-
male. The result: Horowitz hitting the road
for a dinner tour scheduled to begin in Jan-
uary and run through March. So far,
Horowitz has committed to about 70 din-
ners in 48 states. (He's also received thou-
sands of e-mails via his Web site, slivand-
dulet.com/marc.)

The tour may sound a bit sketchy, but
Horowitz's intentions are pure. It's an art
project — a social sculpture of sort — and
the food he and his acquaintances eat and
their conversations will culminate in a book
and a feature documentary.

His dinner companions get to gartic'ipatf:
in this creation and experience a break
from the generic life exemplified by the
Crate & Barrel catalog.

“I'm taking people away from that com-
mercial experience of looking and shopping
in a catalog and offering them an alterna-
tive,” said Horowitz. “A non-commercial,
non-profit exchange, where we're just shar-
ing conversation.”

Among the thousands who reached out
to Horowitz is Christine O'Donnell, a 31-

ear-old attorney from Fair Lawn. She
ound out about Horowitz through the
Internet and decided to write him when she
realized that he did not have any dates

planned in the Garden State.
“I'm a lifelong New Jersey resident, and
I've always known us to be hospitable

people,” she said. “So 1 decided to jump in
and invite him to dinner, not knowing any-
thing about it other than that it sounded fun.”

HE

The Record |
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Marc Horowitz is doing a book about the response to his catalog prank.

Asking a stranger to dinner is out of her
character, she said. Sure, he could have
been a total weirdo, but she relied on the
catalog’s upscale reputation to speak for
Horowitz's character.

“He had a Web site, which isn't necessar-
ily protection against being sketchy, but I
figured if he worked for Crate & Barrel, he
was not very sketchy,” she said.

Horowitz's stunt follows a tradition of in-
famous phone numbers. Since Tommy Tu-
tone’s hit song, “Jenny (867-5309),” which
spurred endless crank calls, there was also
last year's “Bruce Almighty." The film origi-
nally used a phone number for God
without the conventional prefix, 555, for
fictitious numbers in movies and TV. Asa
result, several people and businesses with
that number around the country were bom-
barded with calls asking for God.

So far, the response has been very posi-
tive, Horowilz said. The dinner tour has
also attracted a lot of media attention; he’s
been featured on several morning shows,

and received a few deals for books and
movies.

Mixed reaction came from the folks at
Crate & Barrel. The president requested
that Horowitz remove the company logo
from his Web site for “copyright issues,” but
company execs don't seem to hate him, he
says.

Despite the obvious implications,
Horowitz wanted to stress that he has no
romantic intentions about these dinners,
He has a girlfriend (who is supportive of
the dinner tour) and is not looking to date
anyone through this project.

But there have been a few instances
where people got the wrong idea.

“Sometimes [ do kind of have to say, ‘It's
not a date — 1 want to make sure you know
that,’ " he says. “It's kind of funny that
somebody would call a number in a catalog
and think that they can date the guy. It's a
pretty obscure concept.”

E-mail: parke@northjersey.com
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DINNER WITH MARC

TURSUAY, MARCH 22

Praoto by PABRLTD DO RN TS Sowcw o o e Frem

Futher Lawrence M. Ventline, left, of Detroit und Rabbi Mordehi Waldmun of Ouk Park toast their Dinner with Marc meal at the Detrolt Artbsts Market on Saturday.

IT’S ‘ALL ABOUT CONVERSATION’

By SYLVIA RECTOR

TREE FEESS POSOS WRITLE

erty-three strangers from

miere than a dosen metno De-

troit cities and towns came
to the Detroft Artlsts Market on
Saturday night o meet and ding
with ench other nod Mare Horo
wite, the B5-vear-old San Francis-
oo main who s traveling around the
United States having dinner with

I b doesn't knovw,

 diverse group, ranging in
mpe from 12 1o 82, was chosen from
smong more Lham 450 local people
who, he says, ealled and nsked to
sttend after an arthels in Wedrms-
doy's Froe Press deseribed bis od-
yasey nnd extemded his mvitation
1o have a froe moal and simply lis-
ten and talk Lo each other.
« Horowiz's journey — now
ealled the National DEnner Tour —
began nfter he wrote “dimmer w/
Mare GH-ETZ-TE24" on & dry-emse
board being photographed for the
September 2004 Crate & Barrel
ealalog. Afler the catalog was
madled, pecple from all over the
country begun calling, and he
started making plans to hove din-
ner with some of them at their
homes.

The point s not the food. *1ts all
ahout the corversations,” says Ho-
rowits, who says he has received
1R 000 Lo 15 06040 calls since nation-
al madis began reporting his story
anid reprinting his cell numbser,

He courrse Lo Diebrodl af the invita-
thon of Mitch Cope, curstor of o
performance-art hibit  ealled
MURE a1 the Detroit Artists Mar-
leet. His noxt stop is Yale, whero he
hans bewn asked Lo be 8 speakor.

While the vemers of Ypallantl’s
Angel Food Catering put the fin
ishing towches on their donnted
mmeeal of galad, pecan-crusted chick-
en, roasled vepelabdes and créma
brules, guests mingled, pot oc
criinted nmed tolked about Horo-

wite’s dinmer idea. Manmy said Chey
were intrigued and even inspired
by hie effort to build connections
with and smong people,

=1 thought it wus great someons
woald do this,” said John Lauve,
63, of Holly, a 30-year veteran of
General Metors who now owns his-
toric buildings in Hofly.

Johnie Ealley, 3, of Detrolt,
sald the idea of dining and walking
with strangers is “fascinating™ und
wis impressad by what he read on
Horewitz's Wiek: site,
o muoom “[L's
what 1 [ot af us wish we could do,”
anid Bailey, o recent University of
Michignn gradunte who plins to
aftend medical school,

Ashley Woods, 20, of Crehard
Lake snidl she wished she had
thowght of it hersell and still may
try to do something similar,

“I was thinking, *Could 1 do this
at my school™ * gald the Miami of
Ohip  University student, back
bame tomporardy for an intern-
ship. "1 was wondering i people
wonld come logether and do this
Now, I'm irspired o try il.”

AL the table, nfter blossings by
rakbi Moedehi Waldman of Oak
Park nnd Catholic priest Lawrencs
Ventline of Sterling Heights,
puests  took fturns  introducing
themsetves amd telling o e
nbout their ves.

If the diverse group hed ose
thirg in commaon, it was an interest
In other people armd In dolng some-
thirg ififferent, even une:

“I'wigh [ had done mare of the
things | deeamed nbout when | was
youirg,” sadd machinist Dale Wil
ford of Pinckney, who beought his
dnughters, Mo .1r|.-"1-'\u1-|'.1|| .
whom he [a I wam
Ll bo s o yies. ..l
lope thiry harve the nerve to do dif-
ferent things in thelr lives”

Ceatact SYLVIA RECTOR o Si5-25
NI or rertarirfregnindnomi

M.l.n: Horowikz tests hll mmphuuu with videogropher Jody Ii"u.r'll'.umnl:uivu!' Detroit.

GUESS WHO CAME TO DINNER

‘This is i gusst iiet from Satur-

witz al the Diatron Artists Market:

m Fiabbd Morgahs Waldman ard
Jan Hosford-Haist, bath of Gk
Park

i Cathalic priest and counssion
Lawronce Venting of Stoding
Haights

m Fiormar gotic dancer Chamy
Sunday of Southgats

m Professional crafter and feacher
Ciga Hodge, 82, of Detroit
m Dot Diesal machsrst Dale
Woolford, 44, and his daughters
Waigan, 12. and Stephanis, 16, of
Pirychoniry

W GM ratires and histone bullding
resboner John Lavree, EX, and his
comparecn, Linda Croft, 81, an

BpnnTs maragar, both of Holly

8 Johrie Bailey, 79, of Detroft, o
pereened student and Chrysler
employes

B'Wine merchant Ele Boud, 43,

pany for 24 years L‘ﬂllmr"
|0l i @ massive cutback in De-
cornber

W Ashiey Woods, 20, of Orcharg
Laka, a stucent at Mismi of Ohig
Linhaarsily

B'Wandy Eason, 27, of Ypsilant,
whia wirks in public relafions lor
Caribou Coffes ard is a campus
mirister af SL Luke's Lutharan
Church at the Uiniversity of Michi-
Gan

mOragasy Fall, 40, wiva iravels
around tha world for Ford Motor
Co. in varicus capacities

B Country music reconding artist
v finanecial Boviser Joseph
James Giordang, 51, of Fiochesber

W Detreit Podce Inspscior BIH-
McFariey, 55, commander of tha
13th Pedice Precinc, with head-
quarnens el door o e art gal-
lary

W Asisl Mitch Cope, curator of tha
MORE art st ot tha Detros
Ariists Marksl and his parsnts,
HatSa and Jim Copa, both 80, of
Mo

m Adwrcn Timlin, 34, of Detrol,
exscuiive dinecior of ths Detrol
irtisia Markat

m Gallary manages’ Chnsting Sta-
mas of Detroit
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o1 T HAS to be one

| of the most clever

- ways In the world
I to get a date!

As lonely San
Francisco bachelor Marc
Horowitz faced another
night by himself, he
decided It was time
for drastic action.

Freelance artlst Marce,
28, was working on
Crate & Barrel’s fall
catalog when he saw his
opportunity to meet
thousands of women.
He declded to splce up a
dull, blank spot on one
of the brochure’s pages
by adding his home tele-
phone number! Using
computer software, he

Inserted the number
along with the message:
“dinner w/ mare."

“It's like speed dating’

Within days he was
belng plagued by
sex-starved women
asking to go out with
him. He says he can't
believe his luck after he
lined up scores of dates
across the country,

“1 don't think I'm
leaking for o wile out of
Lhis, or even Nmﬂﬂﬁé."
he says, “but you never
Enow what can happen.
It llke speed dating on
a whole new levelr™

Bince the catalog hit
the streets, he claims
to have had hundreds
of ealls from curious
women looking for love,
“It was Just a spur-ng-

Crate & Barrel artist uses
catalog to get datemates

I expected
five calls -
I got 5007

.

Bachelor sneaks phone number into
ad — and is swamped with replies!

the-moment thing,"
Mare says. “I kind of
saw it as free advertis-
Ing, and then it just
took off., I had no idea
it was going to turn into
this, I expected five
calls — and got 500."
One caller, Kelly

Chilton, 28, from
Brooklvn, N.Y., savs: “It
was just so Intriguing,
and I wasn’t sure it was
real, but when I called
the number, it was like:
Wowl" ®

They plan to mest for
a meal In February

when Mare travels to
the Big Apple. Mare,
who's hoping to film

the trip for a future
documentary, insists
he's not in It for sex,

“Some of the dinners

will be with couples and
Individuals who just

sound like interesting
people,” he explains,
“It's not all about
dating.”

Crate & Barrel
spokesperson Bette
Kahn says: “We woere a
little shocked when we
first found out about it.

NOVEMBER 1, 2004

Now we just think It Is
funny,

“You know what
people are like when
they see o blank wall —
they are always
tempted to write all
over it. That's just
what Mare did.”

EXAMINER 5§
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Number in catalog

reconnects people

By Sara Nugler
Associated Press

NEW YORK — A phone message to the
nation: Please call (510) 872-7326. Marc
Horowitz wants to meet you for dinner.

Go ahead — dial it. If he doesn't answer,
just leave him a message. That's what thou-
sands of people have done after seeing his
number scrawled on a dry-erase board ina
Crate and Barrel catalog photo last fall.

Horowitz, a conceptua! artist in San
Francisco, was working as a photo assistant
on a shoot for the catalog when he came up
with an idea for an art project that would
question social barriers and maybe make
the world a little smaller.

The dry-erase board looked too blank,
so he decided to write his cell phone num-
ber on it — and, if anyone called, maybe
take a road trip to meet them.

“It's about illuminating the importance
of conversation between strangers,” Horo-
witz said. “We just plug into our computers
and think that's the way to live, but old-
fashioned face to face is what it’s about.”

The dinner tour was supposed to be a

three-month journey to meet a few dozen

people, but now it has ballooned to include
thousands of lonely souls. Horowitz, 28,
sublet his apartment, left last week in a
mini-RV, and now plans to crisscross the
country for at least a year.

But exactly who calls a number on a
page of a Crate and Barrel catalog?

egg Piazzi, a 36-year-old chef who
h‘rﬂzs in Culumbus, Ohio, was caller No. 34.
He saw the number while flipping through
the catalog and stopped turning pages
when he noticed it wasn't fake.

“Whntareynuduing?“hisﬁamaeaskzd
when Piazzi whipped out his cell phone.
“There's a real phune number in here,” he
said as he dialed. “I gotta call.”

Horowitz answered, they talked for a
few minutes, and now dinner with Piazzi is
a planned stop on the nationwide tour.

Of course, some callers left nutty mes-
sages, including angry rants and at least
one offer for sex. Many just hung up. Some
yakked on and on about how they were
raised by nuns, work at a gas station or take
several kinds of medication.

“I think people are looking for excite-

OF HUMAN INTEREST

Joff Chiu / Associated P
Reaching out: Artist Marc Horowitz, 28, is|
traveling to meet folks who called his
phone number listed in a Crate and Bar- |
rel catalog. “It's about illuminat- [
ing the importance of conversation be-
tween strangers,” he said about his trip. '

ment — maybe I'll call this number, where
is it going to lead?” Horowitz said. “I

it's just curiosity and about le wanti

to reach out and connect with somebody.

The first call was from a Kansas man
named Jake, “and it just started propelling
east and west from there,” Horowitz said.

Horowitz added his e-mail address an
Web site to his voice-mail greeting.

In their e-mails, peoplebeghimtovisil
their homes and towns, offering “a mean
lasagna” in Georgia, a “place to crash” in
Massachusetts, “something like chicken
and dumphngs“ in Alabama, coffee in Wis-
consin and Shabbat dinner in Maryland.

Even so, some people would rather light
themselves on fire than eat dinner wi
their own families, much less a houseful
strangers lonely enough to dial a rando:
number. What was Horowitz thinking?

“It’s about really listening and
that everybody has something importan
to say,” he says. “This is real conversation
with real people — it's something you can't
buy.”

m For more information, visit Horowitz" Web site
at http://www.ineedtostopsoon.com.
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The LEADER

Artist embarks on a cross-country, dinner-date tour

Curiousity and Crate & Barrel spark unusual trek

BY SARA KUGLER
Asyociated Press Wiiter

NEW YORK | A phone mes-
sage to the nation: Please call
510-872-7326, Marc Horowitz
wants to meet vou for dinner,

Go ahead - dial it. If he
doesn't answer, just leave him
# message. That's what thou-
sands of people have done
after seeing his number
scrawled on a dry-erase board
in a Crate & Barrel catalog
photo last fall,

Horowitz, a conceptual
artist in San Francisco, was
working as a photo assistant
on a shoot for the catalog
when he came up with an
idea for an art project that
would question social barriers
and maybe make the world a
little smaller.

The dry-erase board looked
too blank, so he decided to
write his cell phome number
on it - and, if anyone called,
maybe take a road trip to
meet them.,

“It's about illuminating the
importance of conversation
between strangers,” Horowitz
safd. “We just plug into our
computers and think that's
the way to live; but old-fash-
ioned face to face s what it's
about.”

It's not his first madcap art
project aimed at bringing
people together. Last year, he
ran errands with strangers,
which consisted of picking
out their cercal and folding
their laundry. The 28-year-old
also regularly sets up a cof-
feemaker in Alamo Square
Park and hands out free cof-

fee to passers-by,

The dinner tour was sup-
posed to be a three-month
journey to meet a few dozen
people, but now it has bal-
Iooned to include thousands
of lonely souls. Horowitz left
last week and plans to criss-
cross the country for at least
a year.

But exactly who calls a
number they see in a photo
on the page of a Crate &
Barrel catalog?

Gregg Plazzi, a 36-year-old
chef who lives in Columbus,
Ohio, was caller No. 34. He
saw the number while flip-
ping through the catalog, and
stopped turning pages when
he noticed it was not one of
those fake 555-numbers.

“What are you doing?" his
fiancee asked when Piazzi
whipped out his cell phone,

“There's a real phone num-
ber in here,” he said as he
dialed. “I gotta call.”

Horowitz answered, they
talked for a few minutes, and
now dinner with Plazzi is a
planned stop on the nation-
wide tour.

Of course, callers left some
nutty messages, including the
occasional angry rant and at
least one offer for sex. Many
just hung up. Some yakked
on and on about how they
were raised by nuns, work ata
gas station or take several
kinds of medication,

“A lot of people are lonely
and they just want to talk to
somebody,” Horowitz said. “1
think people are looking for
excitement - maybe Il call
this number, where is it going

to lead? | think it's just curios-
ity and about people wanting
to reach out and connect
with somebody.”

The first call was from a
Kansas man named Jake,
“and it just started propelling
east and west from there,”
Horowitz said.

Horowitz eventually added
his e-mail address and Web
site to his voicemall greeting,
After some publicity, his
inbox was jammed with e-
mails - dinner invitations,
random ramblings and flirta-
tions -~ from New Hampshire
grandmothers to Florida fire-
fighters.

They beg him to visit their
homes and towns, offering “a
mean lasagna” in Georgia, a
“place to crash” in Mass-
achusetts, "something like
chicken and dumplings” in
Alabama, coffee in Wisconsin
and Shabbat dinner In
Maryland.

In their e-mails, they share
intimate details. One woman
in Las Vegas is saving up for
gastric bypass surgery and
another in Texas is going
through a “divorce from
hell.” Nonetheless, she thinks
“your dining with strangers
across America is neato!”

One after another, they
gush about how much they
love Horowitz and his
attempt to have dinner with
thousands of strangers, a ven-
ture that “put a smile on my
face and a skip In my step,” a
fan chirped from Texas.

“It is because of peaple like
you that | have a renewed hope
in mankind,"” one woman con-

THE ASSOCIATED PRESS
Artist Marc Horowitz, 28, shown here at his San

Francisco home with his dog Five, is now on the road.

fessed in a 6:25 a.m. note.

“Congratulations for giving
us something to falk about
outside of the election, terror-
ism, and Paris Hilton," anoth-
er wrole from Pennsylvania
last fall.

Horowitz sold his truck,
bought a mini-RV, sublet his
apartment and held a garage
sale to help fund his journey,
He has rejected offers to turn
his adventure into a TV show
or documentary, which he
believes would poison the
organic purity of the conver-
sations he hopes to have, But,

fua

he allows, he might write a
book.

Some people would rather
light themselves on fire than
eat dinner with thelr own
families, much less a houseful
of strangers lonely enough to
dial a random number. What
Is Horowitz thinking?

“It's about really listening
and knowing that everybody
has something important to
say and that their stories are
fascinating,” he says. "This is
real conversation with real
people - its something you
can't buy.”

hiding behind

foeme Coal.
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Marc Horowitz

AGE: 28 HOME: 5an Francisco STATUS: Mever
married PROFESSION: Photographer’s assistant
turned performance artist

Scheme: While helping to set up a photo shoot
of a home office for Crate & Barrel's fall 2004
catalog, he posted a “Dinner with Marc” memo on
a bulletin board along with his phone number.
Response: More than 19,000 invites so far.
Why he did it: “I saw it as reality hacking,” he
says. “The catalog is supposed to look real.”
Upshot: He launched a “National Dinner Tour,”
chronicled on his Web site Ineedtostopsoon.com.
Is he for real? “At first [ did think it was an

odd idea,” says Linda Parsons, who had dinner
with Horowitz in Chicago. “But Mare is a very
interesting conversationalist.”
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CreativeCritique

Living la Vida Nissan

TBWA's inventive campaign stars a man, a car and a life

arc Horowitz, the 30-

vear-old breakout star of

“Seven Davs in a Sentra,”
has curly hair, big teeth and
such an engagingly oddball
manner that at first 1 though
he was actor Jon Heder of
Nafrwleon Dynamite Fane.

Bt he never once mentions
Tater Tots or says “sweeet,”
Instead, to bring “The next
generation Sentra. You could
cmuch live in it” tagline
tes life, he tells us the rules of
his Nissan deal. He not only has
to live out of the car for a week
{no cheating and going home
1o shower), but he also has o
o towork during the day (at his job asa pho-
tographer's assistant), prepare four meals
within the vicinity of the auto, go on at least
one date, host one social funtion (a poker
party) and, finally, “maintain the highest stan-
dards of personal hygiene.”

The last is key, If there is one thread ran-
ning through the entire comic oewmre—sey-
en TV spots, which roll out through Novem-
ber, 13 Wehisodes, special

BARBARA
LIPPERT

Adweek’s ad critic can be
reached at blippEacl.oom,

does lavish various Apple mer-
chandise on the guy). We see
Horowitz pouring cold bottled
watter aver his bare chest, show-
ering under lawn sprinklers,
spraying himselfwith a double-
barreled set of deodorant cans
as he jogs, and putting on what
he refers o as “smell good™ in
his office bathroom o prepare
for his date.

Asicle from his take-no-pris-
oners’ stance on pungency,
Horowitz also does a lot of
elfortless product demos. In
“Day 6," for example, the set-
U seems pretty inviting, even
for those with homes, Aflier a
hard day at work, Horowitz gets into his car,
which is in a public garage, changes into his

Jammies, folds his front seat back {the rea

seats also fold) and prepares for an evening
of Sentra-based entertainment (Sentratain-
ment?). He plugs his ilod into the MP3
input jack and watches Nacha Lilwe, quoting
the line “My powers are coming back to me”
with no accent at all, which is funny, But a

man's got to eat, so he uses

online executions, a
MySpace profile and a
two-minute film—it's
Marky Mark's attention to
his funky pits. Perhaps
the creators have invent-
ed a powerful new subset
of the reality genre—pit-
sploitation. The first spot, showing Horowite
loading up his enormous pile of “stufl™ inw
the super-wide trunk, is anention-gening and
entertaining. But easily the most memorable
part is his pointing w his underarm and wor-
rying that, in the course of the filming, he
might accrue “some funk under here,”
Indeed, while it's selling the Sentra, the
experience practically cries out for an Axe
product placement (Nissan agency TBWA

pitsploitation.

Perhaps the creators have
invented a powerful new
subset of the reality genre—

his fancy, voice-activated
Bluetooth phone system 1o
call for a delivery of a "large
cheese” pie. When asked
for the address, he wells the
pizea lady, “1 see a P2 [park-
ing lot sign] over there,
Does that help you out?”
Still, the concept is hardly groundbreak-
ing: The agency created a docu-jourmey that
chronicled a couple on the "Road 1o Rio”
in their Pathfinder almost 20 years ago.
Speaking of going south, the tone of the
current exploit could have come off as
insensitive as more home loans are going
into delingquency among middle-class peo-
ple these days, never mind the actual grow-
ing numbers of homeless familics who do

have o live out of their cars,

But the genius here is in the casting:
Horowitz's good-matured, quirky, inventive
and flexible approach o life is delighiful 1o
watch. (Even when the car is Saran ‘l."r'l'appr:l
or he's gening towed.) Running around in
his striped bathrobe (hey, the man has some
modesty and decorum), offering up his
Favorite talismans—Iike a set of bug-eyes and
his lawn gnome—our car keeper is like a cross
between Jim Halpert (played by John Krasin-
ski}, the wall, quiet guy on The Office (whao has
the asvet-unrequited crush on the reception-
ist) and a less jackassy fackeass dude—the non-
conformist, softspoken, creative version,

In reality, Horowite, among other things,
has been an “environmental performance
artist,” pulling off such siinis as canying peo-
ple om his back from store to store and rid-
ing a donkey to work. Given his artistic bent,
I see him less in a brand new shiny red Sen-
tra and more in an old beater car. (Although
one of the spots, involving a free car wash,
cleverly shows the Sentra's great gas mileage.)

Clearly, the campaign is trying to “youthi
Iv" the redesign and shed the “mom car”
image. The creators want o appeal o sue-
cessful young urbanites whao, after pym, work
and socializing, are rarely home, meaning
theat living in the car is more than a metaphor

But 'm thinking it might speak 1o an old-
er targel, since I'm a mom-person and [ love
it. Perhaps that's the secret sauce in this doc-
umentarv—that it will result in bonus sales
from parents who are desperate to get their
grown-up kids outof the nest, Hey, a nice new
Nissan is a start and it's got some sweet options,
although the shower needs some work,

NISSAN SENTRA Copywrites
AP STEVE HOWARD
TEWA\CHIAT\DAY, ARENCY produes
PLAYA DEL REY, CALIF. CARRIE SCHAER
Executive creative dealton Durecior

ROB SCHWARTZ RICHARD SEARS,
Craative directin GREEN DOT FILMS
JOE SHANDS, CURT DETWEILER ot production
Associate creative direcions

BARNEY GOLDBERG

STEVE MORRIS

Art diretto Mix hoise

BRENT ANDERSON LIME
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Living the Promotional Life

By STUART ELLIOTT

AN an affable 30-year-old
conceptual artist turned
comedian sell cars to his
generation by using non-
traditional media like blogs and
‘ebisodes?

Wi

That is the multimillion-dollar
question Nissan North America is
asking as an unconventional cam-
paign gets under way to stimulate
Interest in the 2007 Nissan Sentra
among a target audience of youth-
ful urbanites. Six agencies are col-
laborating on the campaign, which
takes the fanciful tack of asking
the comedian, Marc Horowitz, 1o
spend seven days in a Sentra to
bring to life the theme : “The next

Santra. You could pret-
ty much live in it"

The results of Mr. Horowitz's
‘wisek this summer inside the car
that Nissan gave him will be pre-
sented to consumers in their 20°s
and 30°s mostly in the media forms
they favor, which include My-
Space, TiVo, video clips meant to
be shared with friends and the vid-
oo shorts known as Webisodes.

kept by Mr. Horowitz are posted on
adedicated Web site (nissanusa
com/7days) with features about
the car. Nissan's hope is to sell con-
siderably more than the estimated
130,000 vehicles soid in 2005,

The Nissan campalgn, with a
budget estimated at $40 million to
$50 million, is emblematic of the
growing efforts by marketers to
remake thelr media cholces to re-
flect the changing behavior of
YOUnger consumers, a prized dem-
ographic group because they spend
freely and are mostly still figuring
out their brand preferences.

‘These days, the media plan must
be as creative as the creative part
of the campaign — if not more o,

“We're looking at how people
consume media, not how we think
they should consume media,"” said
Jan Thompson, vice president for
marketing at Nissan North Amer-
ica in Gardena, Calif., part of Mis-
san Motor of Japan, “We're nvit-
Ing them, not interrupting them."

“This s the first time we've had
anonlinear content approach,” she
ndded, referring to a departure
from a reliance on television.

To be sure, Ms, Thompson sakd,
“there ks a trade-of(™ in concentrat-
ing ads in the new media because it
can take more time and effort 1o
reach the intended audience and
more coordination is required to
keep track of all the moving parts
in such campaigns.

But “there’s better engagement
than you can get with traditional,
linear television,” she added, “and
We can measure impressions, in-
teraction rates and view-throughs™
to determine whether the new me-
dia elements are working.

Although the campaign includes
old school media like TV, print and
outdoor ads, the difference, Ms.
Thompson said, is that “traditional
is not the core of the campaign, It's
part of the campaign.”

Mare Horowitz, a 30-year-old comedian, is the focus of a Nissan
ad campaign that shows him spending seven days in o Sentra.

The Missan media agency, OMD,
part of the Omnicom Group, is
overseeing the media aspects of
the campaign, working with sibling
shops like TBWA/Chiat/Day, the
Missan creative agency. Also in-
volved are agencies not owned by
Omnicom, which include Edelman,
for public relations, and the Vidal
Partership, for ads almed at His-
panic consumars.

Another robe the new media play
in & campaign like this is to bur-
nish the image of the product belng

Letting young car
buyers share the
experience online.

ndwertised, by casting a hipper,
contemporary halo over the brand,

“The Sentra had become a deal
car, and it had to go from deal car
to desired car,” said Rob Schwartz,
executive creative director for
Nissan at the Playa del Rey, Calif.,
office of TBWA/Chiat/ Day.

Constantly making deals on Sen-
tra meant that Nissan could not
“get the ideal person driving the
car,” Mr, Schwartr sald, “the ur-
bane, more youthiul target.”

Rather, “you get a 48-year-old
suburban woman smoking brown
More cigarettes,” he added.

The campakgn is intended to ap-
peal Lo YoOUnger consumers “who
live what we call the morning-to-
maorning lifestyle,” Mr, Schwartz
said They “get up, go to the gym,
B2 to work, go out, and your car be-
comes your paradise,”

“That gave birth to the idea,
‘Hey, what if we had the guy live
his life in this car?” " he added.

The guy is Mr. Horowitz, de-
scribed by Mr. Schwartz as “a true
product of our age," who, in his of{
hours, “ts a creator of content, in-
cluding a blog, video and T-shirts,”
and displayed the “curiosity and

skepticlam” common to his gener-
athon.

“"He said, ‘1 don"t know if 1 want
to sell out,” and we said: ‘Dude, this
isn't selling out. It's a product dem-
onstration,' * Mr, Schwartz re-
called, adding that the agency
found Mr. Horowltz in a casting
book.

Mr. Horowliz's résumé includes
& bachelor’s degree in marketing
from Indiana University, photog-
raphy and video shows in San
Francisco and performance-art
projects like taking strangers o
dinner and picking up the check.

Mr. Homowite, who now lives in
Los Angeles, said he drove to his
audition in & 1980 Violvo that was
“old beyond ts years, a beater with
475,000 mikes on ir.”

“After they gave me the job," he
added, laughing, “they told me
much later” that his role would in-
wolve spending o week in a Sentra.

Nissan ks, of course, not alone
among automakers in tuming to
tho new media to market cars and
trlmc . For instance, the Ford Mo-
tor Company s sponsoring a viog.
or video blog, to be created by
Amanda Congdon, lormerly of the
popular rocketboom.com Web site,
as she drives across the country in
a hybrid Escape sport utility.

Mr. Horowitz sald he had com-
pleted most of his work an the cam-
paign; he wrote the blog entries
and made the Weblsodes over the
summaer, He may discuss the cam-
padgn on his personal blog
(ineedtostopsoon.com), which he
said he had been writing since
2001, and he will make personal ap-
pearances on behalf of the cam-
paign this month,

“You'll be able 1o see me driving
around L.A.," Mr. Horowitz said. “1
still have the car.”

Asked what he would do if driv-
ers beégan pointing at him at traffic
lights, Mr. Horowitz replied: “God,
| hope not. 1I'll just make myself
blend in, 1 might cover the car so it
looks like a gigantic piece of ba-
Pt
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What do you lover

Twenty-city tour aims to record Americans talking about things that matter

Jim Webear/The Commercial Appea

MID-SOUTH RESIDENTS GET TO SHOWCASE THEIR PRIDE AND JOY

Cynthia Johnson thanks performance artist Marc Horowitz after proclaiming her love for America on Tuesday while taping a -
segment in Court Square Downtown. It was part of a 20-city tour for “Marc Horowitz's Signature Series” that will be shown on Seny
entertainment’s Crackle.com. “This has been so cool.” said Johnson, who sang “America the Beautiful.” SEE STORY IN B SECTION
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‘Whadaya

BranmUmmqonm Performance
underwood Doeommerciala L cont . :
artist brings
He helped people bury their
problems — Algebra books, fat- “E!EO effort
tening food, bad movies and all {0 IMprove
— in Craig, Colo. 1
He established an “anony- Ameriqa i
mous semi-nudist colony” in Bluff City

Idaho, and then invited thou-
sands of strangers out to dinner.

On Tuesday, Los Angeles performance artist
Marc Horowitz brought his latest stunt to Mem-
phis during his mission to improve the lives of
Americans “one city at a time.”

For several hours at Downtown’s Court Square,
Horowitz and his crew kept their cameras rolling
as, one by one, local residents showed up to show
some love.

“Whadaya love?” was the question Horowitz
asked curious passersby willing to go before the
cameras as part of a 20-city tour, dubbed “The
Signature Series.” The tour began earlier this
month in L.A. and is scheduled to end July 4 in
Wilmington, N.C.

The Series will be aired later this summer on
Cr]a-:k]e.mm, Sony’s online entertainment chan-
nel.

In an unconventional trans-American road trip,
Horowitz mapped their route by writing his name
across a US. map. The team then identified loca-
tions that fell along his signature, coming up with
unique ways to “help make life better” in each.

So far, efforts have included lobbying the city
government of Battle Mountain, Nev., to adopt a
“gentler” name. Another stop in Wamsutter, Wyo.,
brought breakfast in bed for residents of the small
town.

“Most people get off the interstate and stop for
gas, but we get off, stay and get to know the peo-
ple,” said producer Sara Seiferheld.

Downtowners asked

love?’

Standing proudly in front of a faux backdrop of a
tropical sunset in Memphis, people declared their
devotion to everything from football and family to
a souped-up Moped.

Horowitz said he got the idea seven years ago as
a way to bring people closer.

“This project has given me so much faith in
America,” he said,

Downtown resident Cynthia Johnson couldn’t
resist as she escorted young relatives to the Main
Street Mall water fountain.

“The cameras drew me,” she said. “I'd never
been in front of a camerz like this before, and when
they explained what it was about, I was excited.”

Hardly able to contain her excitement, Johnson
took her mark. After being introduced on-camera
by Horowitz and asked the question of the day, she
began rattling off her answer.

“Ilove America, I love my family, I love life and 1
love the Lord,” she said.

Using related props, subjects were then asked to
“take their love to the next level.” For Johnson, that
meant belting out “America the Beautiful” while
waving an American flag. She didn't skip a beat.

“This has all been so cool,” she said.

The Signature Series is part of The Center For
Improved Living, what Horowitz calls “the umbrel-
la for all things good.” It is a series of projects that
have included creating a sign bearing his personal
cell number and “Dinner w/Marc” for a 2004 na-
tional retail ad. After receiving thousands of calls,
The Indiana University graduate hit the road for his
“National Dinner Tour.” It was just one of several of
his attempts over the years to make things better.

“I want to shake the man's hand that came up
with this idea,” said Mike Turner of South Mem-
phis, who proclaimed his love for “good people” on
ﬁamera. “We all really do need to get back to being

uman.”

= Carla Underwood: 529-2594
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‘Slgnature moments
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AMERICAN PERFORMANCE ARTIST MARC HOROWITE poses for & photo Monday in Alioe Pleasant Park. Horowitz is touring
America for his “Signature Series,” which has different themes at each stop, For Craig, he encouraged nsidents to bury their
problems. The Craig episode will premicre online at wiwwcrackle.com.

Craig residents

bury problems

with L.A.-based
artist

By ANDY BOCKELMAN

ISAILY FRESS WRITER

As Gilbert Jaramillo stood
over the freshly dug hole in the
grass of Alice Pleasant Park, he
recounted the loss of his wife,
Darlene, and buried his grief.

Metaphorically, that is,

Jaramillo was the first of
about 30 participants in perfor-
mance artist Marc Horowitz's
Craig segment of his “Signature
Series,” a cross-country tour

* featuring the artist and his

efforts to make a difference in
the world.

On Monday afternoorr, Horo-
witz and his crew staked out a
portion of Alice Pleasant Park
next to Serendipity Coffee Shop
as they dug a small grave, sur-
raunded 1t with a white picket
fence and posted a sign reading
“Bury Your Problems.™

Donning a white suit, the art-
ist accepted anything people
wanted to put in the ground,
whether it was a physical mani-
festation of something bother-
ing them or instead, bad feelings
festering within them. His cam-
era crew captured every burial
he oversaw.

Jaramillo described his in-
volvement as buryving a heavy
heart for his lost love.

“She's gone, but not for-
gotten,” he said. “I think it's
wonderful what theyre doing.
It doesn't cost anything, and
its a chance to ]cl go of your
silence.”

Jessie Cramer nmmf:d Horo-
witz from Cramer Flooring
across the street from the park,
and was prompted to bury her
husband’s leftover McDonald's
French fries.

“I've struggled with bulimia
for 13 years, and the fries were
just lying out on the table” she

See HOROWITE on page 2
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HOROWITZ: Crew heads to New Mexico

FROM PAGE 1

suid. “1 would have felt compelled to eat
them otherwise, but | misde the decision
to take them across the street,”

Throwing the [ries in the hole left
Cramer with a cleansed feeling.

“The recovery for bulimia is mipute by
minute, but it fell good to do something
like that.” she suid.

Hall-sisters  Emily Miller, 15, and
Satori Weis, 13, engaged Horowitz by
writing their problems on napkins with
the help of their friend, Logan Stauffer,
I4. Horowitz lit the lists of grievances
on fire and they dumped the ashes into
the hole,

Their problems included body image,
boys and not being able to spend enough
time together. The three of them agresd
that Horowitz's self-styled eulogies were
random and Tunny,

“The whole thing is a change from
what we're used to,” Miller saad.

Logan’s mother, Nora Nyliander, feft the
urge 1o toss in her half-<trunk soda as her
wary of cutting down on the beverage.

Eric Mehning took the opportunity
to literally bury the hatchet, specifically
one with the phrase “misery loves com-
pany” printed on it.

“It's just something | always wanted
to do,” he said. “It's kind of symbolic
because of the expression, although |
don't really have o grudge with any-
body. Everybody has wanted to bury the
hatchet at one point. Besides, how often

do we pet a chance to bury something in
the park with a nicely dressed man?”

Horowite managed to keep his sun
chean, even with ull the shovelfuls of din
flying around. He was impressed by the
turnout, especially after a slow start.

“1 was worried we woukdn't have miuny
people show up, but it started 1o pick up
around one,” he said. * This has been great,
It's o very friendly town, and [ was surprised
by all the stull we had. Somebody brought
in a dead fly in a Ziploc bag, and another
person wis tilking about child abuse.”

Horowitz's producer, Sara Seiferheld,
ook the range of problems as a posi-
tive,

“We weren't expecting people to he
quite as open and serious as they were,
but we had been hoping for it,” she
sitid. “They were also pretty receptive to
being on camera.”

Much of Seiferhelds day consisted
of piving people release forms 1o sign.
The camera crew recording Horowitz's
“Signature Senes” will be broadeasting
segments on the Web site www.erackle.
SO

The crew will continue to Farmington,
M.M., where Horowitz will walk the
streets i a sandwich board, offering
free advice 1o anyone. They will return
1o Colorado when they film a parody
of the viral video “Techno Viking™ in
Walsenburg, with residents us extras

Andy Bockelman can be reached o
BT5-1 T,
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Comedian Horowitz headed to Bald Knob as only Arkansas stop

Comedian Marc Horowitz has  single spot on the signature your- town |which it does - the

embarked on 4 journey across
America by driving along the
shape of his signatune which he
drew across a LLS. map. During
the trip, Mare will astempt (o im-
prove the lives of the citizens he
encounters, albeit in his own un-
conventional way.

Orver the course of 20 comedic
episodes, Marc's signature will
take him from the Pacific 1o the
Atlantic, from small, Ritle-
known towns to bustling metrop-
olises, Each episode focuses on o

where Mare will have one day to
compléte a vigomous social proj-
ect, In Nampa, Idaho, Marc will
stirt an anonymous semi-midist
colony, On a Sunday moming,
Mare will surprise lucky citizens
of Wamsutter, Wyoming with
breakfast in bed And in Par-
adise. Indiana, Marc will pro-
duce & commercidl for o local
high school. These improvement

projects are designed to invalve e

local citizens. 5o if Marc's sig-
nature happens to cross through

only. stop in Arkansas), watch
out! He may nead. vour help.
Marc Horowite's Signatore Se-
nes: will  be  aired oo
Crackle.com, Seny’s anline en-
tertninment channel, Episodes
will continue to be prodoced
throughout the summer and will
be available online starting in
June 2008,

For further information or
inguiries on how you can help
Mare, please contact: Sara
Seiferheld, Producer, 1-323-
363 -7333 or cmail| her at
BigSara@gmail.com.  Bald

mmmlsmm"mmmwlmmmm knoh is his only stop in
Horowitz 1o do for (or fo) our fair city when hie vishs during s “S03- A rkansas, so give him a shout
ture Tour.” The information at the right Is all you need to get in louch o o faeet
wilh the show's producer to 1o put forward your ideads). Gat busy! ¥ i

ouer

YOUr Sweatpant
loak ,
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Comedian brings cool surprise

Ice sculpture melting on beach attracts crowds for Web program

By Alison Lee Satakie
Star-News Intern

WitgtrsviLLe BEaci | A one-and-
a-halfton pyramid of ice topped
with a chizeled eagle drew a
curious but hesitant crowd at
Wrightsville Beach on Friday.

The spectacle was the idea
of Los Angeles-based come-
dian Marc Horowitz, who had
embarked on a five week crozs-
country four “to promote posi-
tivity and human interaction,”
Acamera crew documented his
trip for a Web-based comedy se-
ries. Wrightsville Beach was his
final destination.

To détermine his route, last
maonth the comedian signed his
name on 4 map of the country,
The line of his pen drew a route
through 19 cities.

e Signature Series”
chronicles his trjp in 20 come-
dic episodes on Crackle.com, a
Sony Pictures’ online entertain-
ment network.

“Ohur country is in areally sad
ﬂgle right now,” Hvurmri:f ugeid.
*(zas prices are up, and then
there’s the recession, There
couldn’t be a better time for a
project like this.”

At the beach Friday, Wilm-
ington resident Marcia Kearns
agreed. “Hard times can bring
people together. 1 like the fact

ON THE WEB: You can sea
previous instaliments of “The
Signature Series™ tour at
Crackle.com. The episode at
Wrightsville Beach will air by
Sept. 12.

that Marc is being intentional.
I'm eager to see what today
brings,” she said.

But most spectators were
unaware of the comedian’s al-

truistic mission. *T decided to . |

come here instead of Topsail,”

said Stephen Tatum, also of |

Wilmington, who heard about
the event on the local TV news,
“because it sounded fun.”

From 9 a.m. to 1 pom, by the |

Oeceanic pier, Horowitz pro-
vided beachcombers with relay
games and the chance to crack
the 6-foot tall mass of ice to win
an encased prize,
When the dripping tower of
ice created by local ice seulptor
Michael "Ski® Kowalski col-
lapsed after four hours in the

sun, it was Hope Watts, 7, who |80

won the prize,

Inside the black briefcase was
a U5, map, a marker, a video
camera with tape, 'bu-l'jmiqr a

of the ingredients to embark

ice seulpture
Seelce | 2B mel

|HLEESI.'I’J.I5
created by local artist Michael “Ski”
Wrightsville

Beach on Friday.

ICE

Conmivuen From 1B
on a “Signature Series” of her
own

Before arriving in Wilm-
ington, Horowitz hosted a
'mini-Olympics in an Athens,
JMW?{EW da;!‘ld.l *Men

i n" day at a sports
bar in Roswell, Ga. At the end
of each episude, he posts a
sign that reads “Improved
Marc” in the city. From silly to
Jl:idicuhu;. the nﬂ;;ﬂ Horow-
tz played across the country
were all in the name of fun,
entertainment and socially
en@age&art.

“I have a new found respect
and hope for America,” says
Horowitz at the end of this

trip.
Culminating on the Fourth
of July was because
“it’s a time when evervone
slows down and comes togeth-
er. And, everyone takes the

off and takes the time,” he

This is Horowitz's second
cross-country tour. His first,
dubbed “The National Din-
ner,” came about when as a
joke he wrote his name, cell

phone number and an open in-
gtghiuhnﬁ:: dinner mgﬁj;; buudm
he received a phone call from a
stranger taking him up on his
maphne met the strang-
er for dinner in his hometown,
One vear and 30,000 dinner
date later, he hit the
mﬂi&ww
Tour
is similar, but with more of a
punch. The premise of getting

hors is the
ﬂm%wnhlﬂ

further by himselfand
the public out af comfort
zones. When Horowitz served
breakfast in bed to the town
of Wamsutter, Wyo., he found
himself wiping the mustache
of alocal citizen in bed with
his wife. strives to
model creative thinking and
behavior. He says his goal is
“not only to be funny, but to

ingpire people,”

Whether Eg.rpwl"t: im-
But according mw
resident Melony Connor, “He

Jnkmt.lg!ﬂn 3432009



Tolk Show three days a week.

TALK SHOWS: | |
Wedr & Saturday 4.30pm—5.30pm

WORKSHOPS:

Thursday Zpm=6pm

Sunday The Floor is Yours

(create your own 15-minute Talk Show)

Sign up at the gallery to join in.
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THE BIG SHOW | MARC HOROWITZ

SCreaming puts
[1fe 1N perspective

Artist-cum-prankster Marc Horowitz brings his bonkers new art project
to London. He tells Jessica Holland how to yell her head off for kicks.

“YOU should scream super
***ing loud in your car.
Screaming is awesome,” Marc
Horowitz says.

He's teaching me how to
improve my life. It's basically
asneak preview ofan interac-
tive art project called The Cen-
tre for Improved Living that he's
heading at the Hayyward Gal-
lery from this week.

*Come on, let’s do itl" We
runtoadeserted cornerofthe
South Bank and scréam on
the countofthree. He's righr,
irdoes feel pretty awesome.

Horowitz hit headlinesin
2006 after spending a year
drivingaround America and
having dinnerwith hundreds
of strangers. Meeting him,
you canunderstand howthis
happened -he'slike acult
leader combined witha
labrador puppy, with
ADD(*They wanted
to put me on Ritalin
when Iwasakid" he
says My mumwas
like, noway, he's just
af***ingweirdo™.

Now he's gor a
major London show
and, three days before
opening, the placeis in
chaos, Helpers are sticking
green crepe paper to card-
board trees; a toy alligator, a
stuffed purple walrusand a
cape are strewn around a yel-
low picnic table; and 19905
VHS video cameras on tri-
pods are hooked up to 1980s
mixing desks. Beside a bank
ofunplugged TVs, someone is

JAS LEHAL

unpacking a photocopier
that's going to be used for
scanning the faces ofvisitors,
and telling Marc thatif he
breaks it, it's coming out of
his budget.

So what the heck is The
Centre for Improved Living? “It

s ] H ,j_;

s

ﬂ'\*"\t

IP‘ TALK IS DEEP | Performance artist Marc Horowitz

sounds complicated but

'] Lit's very simple,” Marc

promises.
Depending on the day,

I there will either be work-
P shops(on topics like“making

a killer sandwich"), open
slots for visitors to appear in
front ofthe cameras, or the
chance to watch Marc host-
ing The You And Me Talk Show.
This will involve “Martha
Stewartstyle” arts and crafis
as well as interviews with
other artists and “real

ple” like 0
ing midgets and, possibly,
th% Drgﬁijfﬂxfurpd‘? “ |ugt

thinkir's really appealing to
have a positive artform,”
Marc says. “Alotofartis ei-
ther just reasoning about it-
selfand its history; orit's like:
‘Look at the things outside
thisart work and how ™ %ed
uptheyare!

“I just wanted something
that's not thar, that's acelebra-
tionoftheindividualand our |
capacity to make interesting
things. It’'s a place to
daydream.”

The Centre for Improved
Living, Southbank Centre,
SE1, haywardgallery.co.uk,
to 13 April, free




Art

It'sgoodtotalk

Helen Sumpter discovers
the feelgood factorwhen she
finds herself making a giant
sandwich at Marc Horowitz's
edible artworkshop

What doesart do i not afferusa
different take on how wesee ourselves
and the world? Weexpect tofind thisin
galleries. engaging with paintings,
soulpture, film or photography but
sitting down witha bunchof strangers
and makinga gant sandwich? Well
odely it can be found there too, as 1
discover when I join Californian artizt
Mare Horowitz for an afternoon at the
Hayward Gallery. Horowitz igin
resicdence in the Project Space for the
Latest incarnation of his ongoing project
“TheCenter for Improved Living', fos
which he's transformed the gallery into
a DIY TV studio(witha fausx forest
themejand = hosting "The Me & You
Talk Show’ three daysa week, offering
pubilicacoess-stvleopen glotson
Sundiays and running a weekly
workshop, [tz all about
bringing people together,
CNEARINE In conversation,
sharing problems and
ideas and undertaking
absurd or banal activities
with the simpbe idea that
mesting and gamingan
instght intoother people’s
lives can enrich our own.
Formy warkshop How to
Makea Killer Sandwich’ 'm joined
by a small groupof students, several
studving fashion, onea biochemist and
atll young and female, After our brief
introductions off we all trot tothe local
Costoutter and fill up Marc's basket with
whatever we fancy to build one giant
sandwich. Cheese, olives avocadn,
falafel, howmus; chorizo, honey,
bananas, ettuce, Marmite and tomatoes
all et bagged up with a large sliced
Hovis and back we go tobegin
constructing a multi-kvered snack.
There’z been noexphstion about what
thepoint of thisexercise is. T'ma bit
mervousabout this, because I'don't
know how it's going to work out either,’
Horowitz confesses, and noone has
asked, but perhaps precisely becanse
there isnostructure and no
expectations, we just get down tothe
task, chatting cheerfully &2 we decide
what each kaver should congist of,
helped by encouraging interiections of
‘that’s awesome” from our genial host. A
fiew katecomers turmup; two whowere
misdirected on theirway to thi
Rodechenko exhibition, but they decide
that this looks more funand join in too,

Sohowisthis
art? Well vou could
file it under severalart
historical headings —it's

performence, has the DIY
aestheticof Fhuxus, and hike Dads and
Situationism it's breaking down
boundaries betweenart, culture and
evervday life. In that sense it's alsovery
contemporary, because wecanall be
artists now, communicating and
creating throwgh blogs and websites
suchas YouTube - making and sharing
filmez, photos, and our deepest and most
Eanal thoughts with millions
worldwide, Which isin fact exactly how
Horowite'sart caneer began, A likeable
prankster from childhood, Horowitz
graduated in business and soonomics
and worked fora brief whilein Stlicon
Valley before horedom bed him to take
art classes. From there he began filming
performance-bazed stounts (offering
piggryv-back rides tozhoppers on Rodeo
Prave, zerving free coffeein the local
park froma machineattached toa
15008t escten=ion lesd from his kitchen)
and posting them online, Horowitz got
theattention of the press when a
catabogue shoot he was workingon
allowed him towrite 'dinner wimare'
with his phone number ona notice bosrd
inoneof the images. More than 15,000

Bread makers Conlestants in Mare Horowstz s thaek, might) Howw to Make o Killer Saadoich workshop
tcliedirge Time Chat’s Helerr Sempiter (back, left)

next vear driving round America
having dinner with strangers and
appearing on talk shows, Whether the
level of response reveals a senseof open
curiosity and optimism in the American
peycheor just a desperate nied toreach
out andd make frends 15 a debate intself,
bt during his travels Horowitz also
received 25 marriage proposals and

‘I'mabitnervous
about this, because
I don’t know how
it's going to work
out either’

found himsedfon People magusine’s st
of the 50 most eligible bachelors.
Back at the workshop, once we'
coanpleted and all munched messily into
our bizarreculinary creation {who
would have thoughtavocadowith
honey could taste 2o good?), there'sno
denying that sharing this simple
activity has created a great feel-good
camaradenieamong all the participants,
Horowitz included, and everyone is

Ve

swapping emailzand inviting each
other out for drinks.

[t's hardly surprizing that Horowitz's
enthusizasm for his absurdist antes have
found him labelled a comedian as often
asan artist (maybe think Dave Gorman
bt without the analyvsiz), but Horowits'
motivation is not just about trying to
create laughs. 'It's alsoabout brideing
the gap between art and entertainment,’
hesays, ‘and | getas muchoutof doing
thizas hopefully the people who joinin
do,' Horowitz has staged similr
projects ingalleries in Milan, Parisand
Geneva, as wellas back homein LA, and
seemsalmost by default to have found a
place in the art workd for how be's
clhvosen to live his Life in the real world.
Forhis nest project be's planning to
draw hissigmature on a map of America
and then drive around it. Youcan't help
butwizh him huck. Iz certainly all food
for thought or as Horowitz would say -
‘pretiy awesome',

“The Center for Tmpoved Living "
confimes af the Havward Gallery Project
Stvace wnl Al 1.3, Doctimenttation of
s and ofher work by Mare Horoeilz
can e seen al thecenterfor
inmprovedliving. Mogspal com

and imeedfnstafsoon.com

timeout.com,/london,/an
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IMPROVE YOUR FUTURE INSTANTLY! ARTIST-GURU MARC HOROWITZ PRESENTS
A CENTER FOR IMPROVED LIVING AT THE HAYWARD PROJECT SPACE!
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San Francisco Chronicle

FRIDAY

hmnﬂ artist Marc Horowits lesds Hail the d-:rhkﬂ' 1 I.tltl‘l Street m San
Franetsea while Audeey the mule follows with Adefine fones, 11 an hoand.

L X
SECTION

F

Fewlay.
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| Audroy and Hall grab sope grass while Adeline (i) snd Doy Jones gest t Alameo Squars Park near the end of the “Errand Feasibility Study,”

Conceptual artist Marc Horowitz tests a new/old way
to run errands through the streets of San Francisco

By Diave Frared
CimosncLe SraEy Werres

ot 15 fun, art @ cool, an can be made on @
mile. 5o thinks San Framcneo conoepli-
il artist Mare Horowite. At e moment,
e is walking indo the oubdoor sporting
needs sbare REL in San Framecisoo's Soulh
of Market dastract, 1o Petarn & camping sove stansd.

Like many San Franciscans on this day, Horowatz
is ruming ermanda Uinlike any of them, b is doimg it
riding & mule followed by a pack donkey. It s part ol
an art project he calls an “emand feasibility stady,”
Horowste wants to make errands fin — and, appat-
ently, 1o mess with the corporste imind. He approsch-
o8 @ row of cashiers.

“Can you bring pets in here™ b asks A cashbor
assenits, “Heow "honl @ mube?™ Horowitz sy, The ca-
ahier shrigs “Sure”

Horowite heads outslde, and then leads Andrey, a
wetite, B00- pound Arabsan meube, nio the siose. Peaca-
dero rancher Daug Jones trails him beading a donkey
mmed Hail fomes owns both beasts and has leased

them to Hatowike to make his ant siatement oday.
T s with video canseras peeoed thn action

Bewildened and nmused sione patrons sare & Ho-
rowitr stands in line. Presently, a man inoa Hawadian
peint shir and ack shors approaches. His name &
D, anid he is 8 slose manager. Ina iriendly tone be
ks i Horowitz hao cleared the project “throagh coe-
porate” Horowiiz, all gee-whix innocence, sy oo,
ane David ashs that be get appeoval for amy video tak.
e in lhe stone.

“Is not every day we have a donkey coming:
Huough the store,™ Dravid says. 5210l he adds, the sioee
i hapgy to be spportive: “1t soumds like a preity (un
projoct.”

*Yealy, no harm deone,” Homowits sy

“Mi dharries” Divie] soplies, and th fwo nen part
amicabily,

EEN

Horowits: s exactly the kind of perfanmance astist
your want to take bome to Mom, i Mom happem 1o
be inaarme. e first phase of his sudy, chalbenpng the

= MULES: Foge 4

Five reasons to run
errands using a mule
1. Saves gas.
2. Chicks and dudes dig it.
3. Kids love you.
4. No speeding tickets.
5. You can call it art -

and get away with it.



A novel way to do errands

= MULES
From Page F1

seteotype that ertand-runming i an iso-
Lating quotidian bore, foand him doing er-
rands with strangers he met on Crigslist,
e second phase, on the moke, is meani
to'make errands delightiul

Horowitz, who is 27, doesn't limit ant
wit to the quadruped ass. Just this vear he
has eaten evening meals with strangers
met om the Internet in Chicaga, New York,
Les Angeles and St Simons Iland, Ga; of-
fered Alamo Square Park passensby free
colfer from a pot powered by 1,300 feet of
extension cord from hisapartment; worn a
large plastic spaceman's helmet bo try on
tuntlenecks in an upscale clothing stone;
and played Stuffed Animsl Golf, which s
exactly what it soqnds Tike,

It's absurdist staff, deda in the extreme,
Like all trickiters, Horowite exists to sub-
weert statis quo power paradigms. “Its pro-
cess-oriented humor, cxperiential -
mar,” T sys, cting the comedian Andy
Eaufmanasa kind of spirit guide. (Another
is San Francisop wag Mal Sharpe) The hu-
mor veers from the kindly (et's doerrands
togetherl) o the mildly aggressive (hi, can
I bering mmy mnde into your store?], but nev-
er really artacks. =1 can't make fun of peo-
ple,” Horowitz sivs. “I'm (oo busy making
sure everyone is all right, It's this motherly
thing in me"

Emn

A little past 30 0.m. on this sun-kissed
late spring Saturday, Horowits wilches
Jones maneuver histruckand horse ratler
into a row of parking spaces oubside The
Western Addition (st Horowitz shanes
with three rosmmates. Jones is joined by
has 1l-year-old danghter, Addie. She
spoets i tie-dyed T-shirt and a single waist-
length braid.

Jones, 44, is a stout man with a voice
that sonnds like a fat stick slapping a bam.
A high-tech warker by day, he lives on his
40-acre KMSA Banch in Pescadero with

(and get attention

Asmall group of Horowite"s {riends sits
«an his stoop sipping coffes and kbitzing.
Haorewilz burms off nervous encrgy offer-
imyz bagels, telling jokes: He is 6 foot 2 and
hale, a former high schoal football player
who also man track. An unraly shock of
light brosn hair tops a face inset with bag-
gish blue-green eyes. Rabbaty front teeth
lend ‘o cafloonish guality to a mowth
framed by full, sensaal lips. His is a seem-
mgly honest Midwesterner’s face, perfect
for running cons — of an progects upend-

his wife, Paula, Addie and Addie’s S-vear-  ing assumptions.

old sister, Micole. Jones owns three mules MNenrby, Jones outfits Audrey with a
and two donkeys Western  mountain-
Audrey is 14, Hail, riding saddle. Hail gets
9, Jooes says a a sawbuck-stvle pack

“good specimen”™
of denkey can live
to 50, mules to 30,
Both  work  into
their s A mule
can carry about
one-quaner of is
body weight, [ones
SIVE.

Mules are hy-
brid animals; un-
like donkeys, they
cannol reproduce,
Audrey is an Arab
mule: her pop was
a donkey, her
maanma an Arah
steed, She looks
like a horse, of

“Anything could happen
in this town. You could
ride an elephant up the

street. And it would
have rights. That's the
next thing — everyone
has rights. It would
probably vote
Democrat”

TrEvOR BuRGESS

saddle hung with two
large camwvas bags lor
toling goodies. Don
ning a green equiestn
an helmet not unlike a
becyclists, Horowite
lifts himsedi atop Au-
drey, who shafiles skit.
tishly before settling.
“Whoa, dude.” be tells
leer.

Soom the fittle party
deparis. Led by Jones,
who holds a purple
lead rope, Horowitz, on
Audrey, 15 followed by
Hail, led by Addie. Be-
hind ithem, astride a
Hasley-Davidson Road

course, of course,
Hail got his name
when e was born at midnight in a hail-
storm,

Waulking city sireeis is nol easy an
horseshoes such as Audrey's. "No way
would we trot or gallop.” Jones says, "1
wohd shatter her foot,"

Now, Jones ties the beasts to-a nearby
tree and there they stand, blandly watch-
ing the world, a corious sight even in the
leafiest of wrban neighborhoods. Cars
slerwe. A man ambling past shakes his head,
saying, “1 knew my morning was going o
e strange,”

King, is San Francisco
palice  officer  Paul
Schiloffeldr, who will route traffic. At first
he seems bemused by Horowite's profect.
“I'ma just going to try to help him get hs
mission sccomplished and stay safe,”
Schiloffeldy says, “whatever his mission is™

One of Horowite's friends calls out,
“Are you sare you don'l just want to
drive?” Everyone laughs. Then the sound
Eades away, replaced by the clippetv-clop
ol hooves on MeAllister Strect, adecidedly
odd nodse in a city thal prdes iisclf on the
oddl

EEm
Horowitz conceived of the maule bdea

five years ago, while living
in Lea Catos amd commaut-
g o n Mountain View
technology company dur
ing the dod-com boom. b |
was sittimg in traffic one day
and thought, ‘I eoubd dothis
{agter on @ mule ™ he savs.

Thinking and doing ane
two different things. “He's
very eccentrie.” Sean Mo-
Daonald, a 31-year-old Bel-
mamnt artist, says of Horo-
witz, whom le's known for
ayear. MeDonald adds, “He
lakes things beyond the
Idia stage™

Horowits began  plan-
ning the presect in Decem-
ber, and spent hall a year
navigating eity bureaucra-
ey 1o secure i permit {from,
of all places, the Film and
Video Commission), and a
police gibcer.

Says MeDonald, “He
doesn't give up,” Horowits
agrect “That's the thing
that se4s me apart from peo-
ple-”

An ironically cool, classic rust-coloned
Oldsmobile Cuotlass sidbes up Sieiner
Strect and idbesat the stop sign at heAllist-
er. [ts passengers, two young women and a
mmean, sit gape-jawed as Horowitz and his
entourage pass. A block later, two yosung
Mormon mien in Mack suiis walk past, un
blinking; what must they be thinking
aboat the sinming city theyve been senl to
shve?

AL the first stop, Majesty Cleangrs, al
Fell and Filhmone dreets, Horowilz drops
off dry cleaning. Shop owner Leona
Thaa's G-year-old son Roger gazes il Au-
drey and Hail throagh the front window:
Jaked i he'd run errands on a mule, Roges
glighes, then shakes his head 2 resolute no,

En rogle again, and a man on a bright
vellow motoreyele gives Horowitz a black-
gloved, devil's horn “rock-on” band sign.
Inside the THW Kev Shop on Fillmors

Marc Horowitz keeps Hail the donkey close by as he
returns an item at the RED Outdoors Store south of
Market Street in San Francisco.

Street, the next stop, Trevor Burgess, a
ruddy-faved pran of 75, leans against the
counter, “Anything could happen in this
town,” he says. *You could ride an ele-
phant up the street. And it wonkd have
rights. That's the next thing — everyone
has rights: It would probably vote Demo.
crat”

# e vou a Demoerat?” Horowitz asks

“Hell no,” Burgess grouses

“0h, no, oh, no” Horowiz replics
pently, Yet he engages Burgess in a politi-
cal discussbon by the end of which the pair
has reached a sort of sociable consensus.
Later, Horowitz will point oud that, by do
ing errards on o mule, “ ot to talk to a
Repubdican today. | never would have had
that chance™

Huorowilk is geiting keys copied for his
mother, Karen Meyer, soon o visit from



Sacramento. “My mom is very ecoentric,”
Horowitz muses. “She talks an awful lot
That'swhere [ learned it She'll talk o any-
one, She'd talk to a pole™ But, he adds,
“She was cool. She let me do whatever the
hell | wanted.”

Horowitz was bam in the summer of
1676 in Westerville, Ohio, then a town of
apout 17,000, Meyer was a schoolteacher,
her then-husband, Burton Horowitz, a
pharmacist. Early on, Marc showed the
oddball humor that suggests a future as a
conceptual artist or prison nmate,

His first press recognition came from
the Westenlle News when, at 9, be orga-
nized o break-dancing competition for se-
nior citizens. As MC, he decked himsel
out in tight Izod tennds shorts, a grey tank
top emblazoned “Breakin” and a Michael
Jackson white glove. Al 10, he had his first
business, Ghostbusters and Cleaning Ser-
vice. “I was just dreaming up these asinine
projects from an early age,” he says.

The family moved around, winding up
in Sacramento, but Horowitz left home at
15, “Home troubles,” he says. He migrated
to Chandler, Ind., where he lived with a
friend’s family and attended high school
His business acumen sharpened; using a
fake ID, he bought beer to sell to fellow
students, But Johnny Law caught on; cops
chased Horowitz, who was drunk, in the
parking lot of a school football game.
“They tackled me {nce down in the street,”
he says, “It was a very bad moment in my
life.”

Eventually, he straightened up and en-

tered Indiana University, He earmed a de-
gree in business marketing “because |
wanted money. | didn’t have it growing
up.” After traveling overseas, he landed in
Silicon Valley, working at a graphics firm.
Baored and resticss, he earned a master of
fine arts degree in photography at the San
Francisco Art Institute, and has since lec-
tured there and at Stanford.

In thee past two years, he has participat-
ed in solo and group shows locally and in
Los Angeles, Philadelphia and New Yark.

amw

Scott Scares of Potrero Hill is finishing
a croissant sandwich, sipping a beer and
chatting with friends at a table outside the
Squat and CGobble Café, on Fillmore
Street, when Horowitz and company stop
for coffee, Scares says he'd do errands on a
mmnle “because [ would attract attention,
and it would be fun.” Why atiract stten-
tion:” “Because,” Soares says, smiling, “I'm
in San Francisea™

Horowitz understands. He says he's
moved 40 times in his life. Typical new-
lad-in-school story, class clown division.
“Itwas, "How do | get attention? " he says,
When his kindergarten teacher left the
classroom to take a phone call, Horowite
organized fellow students to hide and
scare her when she returmed. “She freaked
oul,” he siys, “I got in serious troubile. 1
thought, ‘Aha, that's it, that's the ticket.” *

He next persuaded peers that aliens
lived behind the school. “T had 600 stu-
dents lined up, single file, at the fence, and
I'm running up and down yelling, Now
look for shiny metallic objects’ The teach-
ers came out, and they were o [—ing
mad,”

Mo aliens presented themsslves. “After
that, my credibility was shot,” Harowitz
says. “I was The Weird Guy. “There’s the
weird guy." I didn't have many friends™

EER

I anart project falls in the city and there
are no media to record it, does it make
sound {or, more [mportant, garner

* MULES' * “ext page

FRIDAY, JUNE 18, 2004

Taking the slow way
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granisl? Horowitz's mule project
won't settle the guestion. He is
tralled by a newspaper reporter
and photographer, Two videogra-
phers — San Franciscan Jason Bry-
an, 25, and Clark Caldwell, 28, ol
Dakland — record footage for Ho-
rowite's Web site. A local TV news
crew interviews Horowite outside
Squat and Cobble. He tells them
that, fram his high-up perch, it's
clear from the smiles that people
dig his idea. “When [ go by a bus,”
he says, “all [ see is teeth.”

At Photoworks, on Market
Street, Horowitz drops off film.
“These are emands I've been
meaning to do for a long, long
time,” he says. [Vsnot as though he
doesnt have transportation: He
owns @ 1993 Magda B-3000 truck
and a bicycle It stands to resson
that, in an Audrey-less world,
they'd do just fine for errand run-
ning. Also, Audrey has no sound
system.

Clipclop, clip-clop, east on
Market Street. The sun sears. Wea-
riness sets in, not just in the quad-
rupeds, The sense arises thata proj-
ect meant to make errands leoss te-

dious is becoming, alas, tedious.

A half hoor later, at the Soath of
Market Trader Joe's, Horowitz
makes a food run for everyone
Outside, parents approach Audrey
and Hail toting kids who appear al-
teenately tickled and nonplussed
Michelle Hyde, shopping with her
husband, Patrick, and their 17-
maonth-old son Alden, says, *1 wish
I had a mule, especially with the

Vigdis Asumdson (left to right), Rijin Sahakian and Lora Martens of San Francisco eat breakfast on
Fillmore Street as Marc Horowitz rides by on Audrey, with Doug Jones leading them.

For information

To leam mone about artist Marc
Harowitz and 1o sée woeo footage
of his mula-top arrands, visi
www.ineadipsiopsoon com

price of gas.” Mules: the new SUV?

Returning with a basketful of
snack food, Horowitz counts his
project 4 sucoess so far, "No people
have gotten stepped on,” he muses,

Rainbow fags flap-flap and tree
leaves hiss a5 wind whips down
Market Street. At Ninth Street the
troupe idles while Horowitz bink-
boriks ATM buttons. Hail twatches.
“He's getting bored,” Jones save
Hail's not alone. It is midafternoon
in the land of drooping spanits; eyes
take on a farawny glaze.

The troupe straggles east on
Grove Street. Horowitz says riding
past Civie Center is “kind of poetic.
Tt makes you wonder, what would
it have been like 100, 150 years
agoi”

People hail Horowitz from cars,
as they've dope all day. These in
Horowitz's group take it in stride.
What started out as surprising for
the little troupe has, nearly five
hours later, become normal. In
this sense, Horowitz’s hope that
the project would foster communi-
ty is borne cut.

“The work pulls people togeth-
er,” Horowite sayvs. “It doesn't set
people aside, like a lof of comedy
does, It's inclusive.”

Just past Gough Street, the same
guy from the morming, nding the
bright vellow motoreyele, zooms
past. He gives Horowilz another
devil's horn sign, Symmetry.
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A few minutes later, Audrey and
Hail munch grass ata low wall bog-
dering the eastern edge of Alamao
Square Park “T should charge the
cily 4 mowing fee,” Horowilz
jokes.

Ten minutes after that, the
group finishes where it started.
Later, Horowitz says, “When [ was
done 1 was like, whoa, it hap-
pened,”

Horowitz boils with ideas. “I've
got this nervows energy all the
time," he says. “T'm constantly do-
ing somnething. My mind is con-
stantly working” He fills a note-
bk a month, *1t's like a personal
factory,” he says. |

Future projects may include |
taking a cab from here to New
York, which he estimates will cost
between 55,000 and 510,000 “17
call a cab, have a wad of cash and
say, “Take me to Manhattan," " he
sayi Other possbilities include
encasing a 199 Camaro 55 in Lu-
cite, living in a modular home be.
ing transported to the East Coast
and running a full marathon in his
apartment hallway.

MNone of that makes it easy to
nurture the relationship with his
girliriend of four months “The
projects demand somuch energy,”
he says. Plus, he adds with a laugh,
“If T didn't have the projects 1
wininhd have a down payment to put
on a house, and stronger relation-
ships in general.”

Sill, the anention-secking
trickster pulls him. *I'm an aduli
doing these projects that [ would
have done when [ was 6 years old if
I'd had the resources,” he says |

E-mail Dave Ford at
diord@sfchronicle.com.
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Q&A By CAROLYN KRISS

Marc Horowitz: The

arc Horowitz, a conceptual artist, is currently

touring the country on his National Dinner

Tour, a project he conceived in an attempt to
bring communities together by sharing meals. Dur-
ing a recent visit to campus, he spoke with the Maga-
zine’s Carolyn Kriss about art, secret societies and the
importance of craziness.

You have lots of meals as part of the National Dinner Tour. Does
the food you eat usually match the personalities of the people
you have dinner with?

We usually cook dinner together. So, when 1 had dinner with
third-generation migrant farmers it was all made from scratch:
chicken verde and tamales. And when 1 had dinner with the
family with a dogsled team in San Francisco, it was crazy. They
had five huskies in that house, two kids, the woman is a stylist,
and her husband is an ex-rocket scientist, and they ate like they
were busy. They ate like a rocket scientist would, I think. Chili
and cornbread and cake that was leftover, and soda. So, that
made sense. Al Sharp, the comedian, ordered Chinese, His wife
is gone, and he doesn't know how to cook. So, he ordered Chi-
nese, kind of bachelor style. I can't cook. That’s another thing. 1
can't cook anything, except for macaroni and cheese.

S0 what made you decide to do a National Dinner Tour?

Well, the meals are very secondary, even tertiary to the whole
process. It's about the conversation. Dinner is sort of an entry
point into a discussion about the community, which I get to
know better when I shadow the people I have meals with for
two or three days. Most of us have dinner. It’s a simple concept.

If you could build a museum, what would it look like and what
would be in it?

I think I would like to reinvent the strip mall. I'd go to peo-
ple's homes in the community, and make a copy of something
dear to them and have them record a little narrative about that
object. I'd then put the objects on a pedestal at the strip mall
near a bench and install a speaker button, so people could listen
to stories about the pieces. You could get to know the commu-
nity of the strip mall. The strip mall is such a commercial envi-
ronment, and I think having benches with people’s stuff rotating
through would help draw attention away from that consumer
experience and get them to know one another.

How do you see secret society tap night as being different from
the more “Candid Camera” aspects of your conceptual art?
I'm thinking, in particular, of a clip on your Web site in which
you go into a Banana Republic with a spaceman helmet on and
attempt to try on turtle necks. 1 can easily see somebody in a
spaceman uniform walking around as an initiation activity.

Well, there’s a difference in intent between what I do and the
secret society initiation activities. When [ walked into Banana
Republic with a spaceman helmet on, it was a commentary on
the art world. There's not a really strong intellectual decision on

Conceptualist

CouRTESY Marc HorOwITZ

choices of initiation activities with the secret societies. And they
don't document them either.

Right, that would be bad.
But I got some really bizarre pictures of last night.

Oh?
I made a little sculpture in a secret society meeting place. 1
somehow got in there and stacked all their cushions up.

Wait, you went into one of the tombs?
No ... sort of.

Do you know which one it was?

Uh, no. I really have no idea. I can show you the picture,
though I'll be killed if they ever found this out. [Scrolls through
digital pictures of waffles with “Y"s imprinted on them and
images of blindfolded girls Marc convinced to construct a
human pyramid by telling them he was a reporter for the Yale
Daily News. He eventually arrives at the society pictures.] Yeah,
so I just stacked the cushions up in the middle. I went in there
with a eouple people whose names I don't even know, and that's
it

What do you think of the secret society community?

To me, there's no sharing there. Their community is their
own, and they don't wish to share it with anyone else, It's tombs.
It's dead.

How would you characterize the Yale community?

From an outsider’s point of view, this is very privileged space
to be in, but I have a very different opinion of Yale after being
here. 1 really liked the human Monopoly game that was going on.

Yeah, that was the Pundits.

Yeah, I like the Pundits. I think they're great. When vou get
people from all over the world who are the top in academics and
put them in one place, you know, crazy shit is going to happen,
and it definitely is happening. And I think it’s great. i

Yale Daily News Magazine, May 2005 5
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